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had competitors been efficient enough to operate with smaner expense and hence offer goods for less money. The evil in this competitive situation has been in the fact that the public has expected too much of unrestricted competition as a means of regulating prices. It has failed to realize that endless numbers of people trying to make a living from marketing inevitably reduce the quantity of business for each concern or increase the differences in cost and hence profits of competing companies by causing some to be absurdly small while others grow increasingly large and efficient.
As long as there are both inefficient and efficient business enterprises operating within the same competitive field the public cannot reasonably expect to secure middleman services at prices representing lower gross margins. The least efficient middleman who remains in business, having the highest costs and hence requiring the highest gross margin to keep from bankruptcy, makes no profit. But the size of margin l which this class of concerns is able to get gives the efficient middleman the high profits which he receives though his goods were sold at prices not any higher than those secured by his less efficient competitors. Improvements sought through reduced margins cannot be attained where competition rules, except where competition is vigorous enough to destroy all but the more efficient concerns and where, if competition is thereafter maintained, the competitive survivors can profitably sell at a price lower than that prevailing before the inefficient competitors were eliminated.
Both the middleman and the consumer can take a long step forward by informing themselves correctly upon the basic principles of business, the former to increase his efficiency, the latter to make his suggestions constructive and in a manner that would be effective. While a complete
1 Margin means the difference between buying and selling prices for middlemen and the difference between farmer and consumer prices for the public.